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Table (7)

Theinvestors proposals for someindividual and group gamesthat can be appropriate for

sports marketing.

N =30
NO Proposal Frequency %
1 Football 24 80
2 Horse racing 21 70
3 Volleyball 20 66.66
4 Track & field events 15 50

It is manifested from Table (7) that the percentage of the main investors proposals for some
individual and group games that can be appropriate for sports marketing is (50% - 80%)




